
7 Best Examples of creative Branded Content 

Branded content is content that does not use traditional methods of advertising. It uses articles, videos, 

podcasts instead of commercials, and banners. The objective is to grab the attention of consumers and 

keep them engaged through interactive content.  

Branded content is known as a branded entertainment and is the activity of marketing through a 

creative a content that is funded or entirely produced by a corporation or an advertiser. Branded 

content is designed to build awareness of a brand by making a content that shares its social and 

emotional values, and does not need to be a promote the brand itself. Modern branded marketing 

strategies are intended to break the monotonous advertisements and base on human feelings which 

infuses trust and is consumer-focused rather than just highlighting the product or service.  

The seven most recognized and acknowledged branded content include: 

 GE Reports 

One of the world’s most famous and successful company General Electric (GE) launched a website by 

the name of GE Reports which tells intriguing and inspiring stories of people related to their industry. 

There are featured articles with different voices and there talk about innovation, fulfilling dreams, digital 

transformation and multiple business functions of GE. The website solely serves as a rich source of news 

and information without any advertisements 
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 Dove Real Beauty Campaign 

Dove’s Real Beauty Sketches is thought to be the most successful branded content campaigns to date. 

Dove carried a survey which showed only 4% women describe themselves beautiful. The focus of Dove’s 

campaign on the statement that ‘beauty is for everyone.’ The video showed two women comparing two 

sketches of themselves, one based on their description and other on a stranger’s description. 
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 Netflix Orange is the New Black 

Netflix wrote an article in The New York Times describing the problems that women inmate face in 

prison. The article was not about the television show ‘Orange is the New Black,’ but the interesting 

content got the audience interested in watching the television show.  
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 Lego the Movie 

The Lego movie was top-rated at the box office, but people did not realize that it was branded content 

for the company Lego. The film significantly help sales and brand awareness 
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 Airbnb Family trips 

Airbnb is an online hospitality service which made a series featuring fathers sharing their stories and 

photos from family trips.  
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 Chasing a Moment; National Geographic and Tourism New Zealand 

It features series of videos displaying the exquisite views of New Zealand, its food, and festival guides 

presented by actress Bryce Dallas Howard.  
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 Honda Music Video 

Ok, Go an alternative rock band used Honda self-balancing unicycles in their music video ‘I won’t let you 

down’ in 2004. 

There is no 

mention 

of Honda 

in the video, 

but millions 

of people 

have viewed 

it. 
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Image Courtesy: 

Image-1: www.ge.com  

Image-2: www.dove.com  

Image-3: www.denofgeek.com  

Image-4: www.medium.com  

Image-5: www.adage.com  

Image-6: www.youtube.com  

Image-7: www.brandchannel.com  
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